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t is amazing that a year has passed since I 
was named Dean of the College of Business 
at Marshall University. Through my listening 
tour among faculty, staff, students, alumni, and 
others in the community, 1 have heard a 
consistent message: Our people are very proud 
that the College is AACSB accredited and insist 
that we maintain accredition. The 2013 AACSB 
Accreditation Standards place a significant 
emphasis on engagement, irmovation, and 
impact. This emphasis requires us to go beyond 
quality and focus on making a difference in our 
teaching, research, and services. To review how 
we are doing, celebrate our achievements, and 
thank all who make this happen, we will start a 
new tradition of publishing an Annual College 
Impact Report. In the 2013-14 Impact Report, you 
will find wonderful and inspiring highlights of 
our faculty, staff, students, and alumni.
I look forward to another engaging, innovating, 
and impactful year ahead of us. Together, we 
will make the College of Business a great place tol 
work and learn. Together, we will make more 
students successful.
A
Haiyang Chen
Dean, College of Business
Marshall Urtiversity
...
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STRATEGIC MANAGEMENT AND 
FUNDRAISING
Developing the Marshall Business 20/20 
Strategic Plan
D uring the past yean the College of Business has been aeveloping tne Marshall Business 20/20 Strategic Plan to provide a roadmap for success. Using 
principles of inclusiveness, transparency, and 
quality, faculty and staff evaluated the 
College’s strengths and weaknesses, 
formulated a new vision and mission, and 
developed strategic goals. The directional 
phase of the Strategic Plan was approved by 
faculty and staff in April. The final phase is 
almost completed. It outlines initiatives to 
achieve these strategic goals.
Fundraising
The 2014 College of Business Hall of Fame 
dinner was an enormous success. Four 
outstanding Marshall alumni including John C. 
Burris, Ben W. Hale, Jr., Brent A. Marstellar, 
and James C. Smith were inducted into this 
year’s Hall of Fame. It was a sold-out event 
with more than $120,000 donated to the 
College. Special thanks go to Mike Gerber, the 
Chair of the Hall of Fame Committee and other 
members of the College’s Business Advisory 
Board.
Many College of Business alumni and friends 
made generous contributions during the past 
year that help the College deliver quality 
student programs and support faculty. This 
2013-2014 Impact Report contains a special 
“Thank You’’ section to show the College’s 
deepest appreciation and gratitude for their 
continuing support. A special thanks also to the 
Marshall Foundation staff for their hard work. 
Here are some highlights;
the College of Business, established a 
$100,000 W. B. “Bart” and Doris Andrews 
Scholarship. Bart and Doris are long-time 
friends of Marshall and have donated more 
than $1 million to the University. Bart was 
inducted into the College of Business Hall of 
Fame in 1999.
Citrix Systems, in cooperation with John 
Burris’s widow, Ann Burris established a 
$100,000 John C. Burris Endowed 
Scholarship. John, a 1977 graduate from the 
College, was the former CEO of Sourcefire, 
where he laid the groundwork for its 
acquisition in 2013 by Cisco.
J. Maurice Clark, President of Huntington 
Federal Savings Bank, committed to increase 
the McGinnis Endowed Chair to eventually 
reach $500,000.
Dr. Chong Kim, retired College of Business 
Dean, established the Dr. Chong W. Kim 
Endowed Scholarship of more than $50,000 
for College of Business students. Dr. Kim 
started his career at Marshall in 1977 and 
retired in 2012.
Richard Jackson pledged additional funds for 
the Richard Jackson Endowed Professorship 
from its current level of $360,000.
Shahin Mafi established two faculty awards, the 
Dr. Robert Hayes College of Business Faculty 
Award and the Dr. Robert Alexander College 
of Business Faculty Award. These awards will 
recognize faculty for outstanding teaching and 
research.
Charles Wendell established a six-figure 
endowed scholarship, the Richard Gray 
Wendell Memorial Scholarship, in memory of 
his brother Richard who graduated from the 
College of Business in 1973 and passed away 
in 1977.
Bart and Doris Andrews, both graduates from
FACULTY AND STAFF REVIEW
New Faculty
The College of Business is excited to 
announce seven new faculty members.
They are experienced and well-prepared 
educators who bring an abundance of talent 
to the College’s academic programs and 
scholarship.
Eric Bushey, Assistant Professor of 
Marketing, Ph.D., University of Illinois, 
2014
Jonathan Butler, Assistant Professor of 
Management, ABD, Oklahoma State 
University
Ben Eng, Assistant Professor of Marketing, 
Ph.D., Southern Illinois University, 2014
Susan Lanham, Assistant Professor of 
Accounting, Ph.D., North Central 
University, 2013
Uyi Lawani, Assistant Professor of 
Management, Ph.D., University of North 
Texas, 2013
Keri Lucas, Assistant Professor of Legal 
Environment, J. D., University of 
Louisville, 2004
Ralph McKinney, Assistant Professor of 
Management, DBA, Aston University, 
Birmingham, UK
Promotions
The College of Business is also proud to 
announce promotions of continuing 
faculty. These faculty members have 
demonstrated excellent teaching, research, 
and service, and are committed to the 
College and its mission.
Jeff Archambault, Professor of 
Accountancy, re-elected as Division Head 
in Accountancy and Legal Environment
Anil Gurung, promoted to Associate 
Professor of Management Information 
Systems
Raymond K eener, prom oted to 
Associate Professor of Legal 
Environment
Rex McClure, Associate Professor of 
Marketing, newly elected as Division Head 
in Management, Marketing, and 
Management Information Systems
Harlan Smith, Professor of Economics, re­
elected as Division Head in Finance and 
Economics
Deepak Subedi, promoted to Professor 
of Management
Professional Staff
The College enjoys the continued support and 
help of qualified professional staff These 
individuals keep the College running 
smoothly.
Academic Advising: Lacie Bittinger, Wes 
Spradlin, Lisa Williamson, and Sabrina 
Williamson
Dean’s Otfice Administrative Assistants: Sandy 
Hutchison and Molly Robertson
Divisional Administrative Assistants: Barbie 
Adams, Sharon Jenkins, Debbie Templeton, 
and Suzann Workman
ACHIEVEMENTS IN TEACHING AND 
LEARNING
Improving Enrollment Management
Liz Alexander, Professor of Marketing, is the 
Director of Recruiting and Retention. During 
the 2013-2014 academic year, she oversaw 
the College’s participation in many 
University recruiting events, including career 
fairs and “Green and White Days.” She also 
managed the College’s involvement in 
community and local high school events. 
These efforts expand the College’s reach to 
prospective students, positively impacting its 
growth and sustainability.
Other recruiting activities involved 
developing international programs. Lisa 
Williamson, the College’s Director of 
Student Services, prepared a draft of a 3+2 
program proposal for the Dongfang College 
of the Zhejiang University of Finance & 
Economics in China. This program would 
make it possible for Dongfang students to 
transfer to Marshall after 3 years of study in
China to earn both Bachelor and Graduate 
degrees from the College of Business.
The College has streamlined admission 
into its graduate programs. Foundation 
courses are available to strengthen 
incoming students’ business knowledge to 
prepare them for full-time graduate studies. 
Foundation courses in accounting, finance, 
economics, statistics, management, and 
marketing can be taken separately without 
admission into the College’s graduate 
programs, and students can earn a 
certificate upon successful completion of 
the five courses.
Teaching and Learning Innovations
Ivan Muslin, Assistant Professor in 
Management, initiated several innovative 
programs for students. One was the “Poster 
Sessions” event where graduate students 
shared their research results with local 
professionals. The other was an “Interview 
Workshop” event where undergraduate 
students got to practice their interviewing 
skills, and graduate students were matched 
with human resource professionals to 
practice being the “interviewer.” Ivan also 
continues to be instrumental in guiding 
graduate students to present their research 
at conferences and pre-doctoral 
consortiums.
In spring 2014, Robin McCutcheon, 
Assistant Professor of Economics, 
organized a nationally advertised 
conference in Troy, Michigan, called 
“The Interdisciplinary Symposium on 
Teaching Capitalism: Classroom 
Instruction and Research.” Four Marshall 
College of Business students presented at 
the conference: Chris Calton, Melissa 
Clark, Natalie Taylor, and Ross Gardiner.
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Dr. Yaron Brook, the Executive Director of 
the Ayn Rand Institute (located in Irving, 
California), was the Distinguished Guest 
Speaker. Robin presented a paper called 
“The Foundation of Capitalism is 
Unconditional Love: Teaching Students 
from Corinthians” at the conference, and 
her paper “Special Issues: The 
Interdisciplinary Symposium on Teaching 
Capitalism” was published in the 
conference proceedings by Franklin 
Publishing.
Robin McCutcheon has also written a 
series of seven white papers with various 
education and technology experts at 
Pearson Education. The articles discuss 
how to incorporate technology in 
university courses. Robin’s articles focus 
on marrying technology with creativity to 
empower students to take control of their 
busy schedules.
Jeff Archambault, Full Professor of 
Accounting, attended the February 2014 
Accounting Professional Leadership 
Group/Federation of Schools of 
Accountancy joint conference that 
addressed emerging issues in accounting 
education.
Marie Archambault, Associate Professor of 
Accounting, attended the May 2014 
Federation of Schools of Accountancy 
conference that focused on the new 
revenue standards issued by the Financial 
Accounting Standards Board.
Faculty from the Division of Accountancy 
and Legal Environment attended the West 
Virginia Council of Accounting Educators 
annual conference in Charleston. The 
conference topic was the Pathways 
Commission report, which outlines the 
future structure of higher education for the 
accounting profession. It recommends 
educational pathways to engage and retain 
the strongest possible community of 
students, academics, and practitioners in
the practice and study of accounting.
Stakeholder Engagement Programs
The College of Business is committed to 
student success, and in the spring 2014 
semester hosted its inaugural Internship Fair. 
Twenty companies attended to recruit and 
network with students. The event was a great 
success and the College looks forward to 
providing more job and internship fairs in 
coming years.
The College’s Beta Alpha Psi Chapter is an 
internationally recognized Superior Chapter 
and will receive a monetary award from the 
KPMG foundation. Beta Alpha Psi is an 
international honor organization for financial 
information professionals. Under the 
leadership of Professor Amanda Thompson- 
Abbott, the Chapter has far exceeded the 
baseline requirements and excelled in 
academics, professionalism, and leadership. 
This is a significant accomplishment!
In addition to being a part of these student 
organizations, accounting students interacted 
with professionals at two special events this 
past year. The first was the “Visit the Firms” 
event, sponsored by Beta Alpha Psi, in which 
students and faculty had the opportunity to 
visit the offices of Charleston accounting 
organizations. This coming year’s event will 
be held in Huntington. The second event 
was the annual Student Night with the West 
Virginia Society of CPAs, which introduces 
students to the Society and its important role 
in the accounting profession.
A student team from the College consisting 
of Joanna Rodgers, Dan Given, and Zachary 
Brown participated in the second annual 
Peoples Bank Undergraduate Business Case 
Competition held at Marietta College in 
February. They won first place against teams 
from six other colleges and universities in 
Ohio and West Virginia. Congratulations!
The second round of the state-wide
Collegiate Business Plan Competition was 
hosted by the College of Business.
Marshall Business students had over 100 
proposals, more than any other college or 
university. One student entered as a top ten 
finalist in the final round of competition. 
Congresswoman Shelly Moore Capito 
delivered a lunch speech during the event. 
Professor David Spudich was instrumental 
in bringing the event to Marshall.
ACHIEVEMENTS IN RESEARCH
College of Business faculty members are 
active researchers and scholars. During the 
2013-2014 academic year, they published 
52 peer-reviewed journal articles, and 
presented 70 papers at various academic 
and professional conferences. These 
intellectual contributions foster innovation, 
and directly impact theory, practice, and 
teaching of the academic disciplines. This 
was demonstrated by faculty publishing in 
highly recognized, leading academic, 
pedagogical, and practitioner-based 
research journals. Here are some examples:
Basic Research
Richard Agesa and Jacqueline Agesa, 
“Sources of the Persistent Gender Wage 
Gap in Kenya along the Unconditional 
Earnings Distribution: Findings from 
Kenya,” in Oxford Development Studies, 
2013.
Yuanyuan (Catherine) Chen, “A Prior 
Predictive Analysis of the Effects of Loss 
Aversion/Narrow Framing in a 
Macroeconomic Model for Asset Pricing,” 
in the B.E. Journal of Macroeconomics, 
2013.
Dennis Emmett, “Problems with 
Alternative Medicines in the Health Care 
Setting: From Nurses’ Perspective,” in the 
Journal of Business and Economics, 2014.
Nancy Lankton, “The Effects of Prior Use, 
Intention, and Habit on IT Continuance 
across Sporadic Use and Frequent Use 
Conditions,” in the Communications of the 
Association for Information Systems,
2013.
Doohee Lee, “A Profile of Single/Dual 
Physician Practices,” in the Journal of 
Health and Human Services 
Administration, 36, 297-322, 2013.
Uday Tate, “A Psychological Perspective 
on Cultural Differences: Epistemological,” 
in the European Scientific Journal, 2014.
Lawrence Shao, Dale Shao, and Ralph 
McKinney, “Digital Counterfeiting: State 
Regulation of Federal, Foreign, and Digital 
Financial Instruments Used as Currency,” 
in the International Institute of 
Management & Finance, 2013.
Lawrence Shao, Dale Shao, and Ralph 
McKinney, “The Reality of Digital
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Currency as a Financial Medium of 
Exchange,” in the Journal of International 
Finance Studies, 2013.
Rebecca Tomasik, “Continuity and 
Synchronization Effects of Time Zones on 
Bilateral Trade Flows,” in the Review of 
World Economics, 2013.
Pedagogical Research
Anil Gurung, “Role of Gender, Self- 
Efficacy, Anxiety and Testing Formats in 
Learning Spreadsheets,” in Computers in 
Human Behavior, 2013.
Robin McCutcheon, “A Fun Method of 
Engaging Students in the “Capitalism vs. 
Socialism” Discussion,” in the Journal of 
Private Enterprise, (in press).
Robin McCutcheon and Harlan Smith, 
“Capstone V2.0: Designing an Innovative 
Economics Capstone,” in the Ethics & 
Critical Thinking Journal, 2012.
Ivan Muslin, Kent Willis, and Margie 
Mclnemey, “Global Worker Migration: 
Crisis and Opportunity in the Nursing 
Profession,” in the Journal of Health 
Management, (in press).
Michael Newsome, “Understanding 
Business Student Differences Internationally 
and Inter-Culturally: Analysis of Chinese, 
Indian, and Korean Student 
Expectations,” in the DIAS Technology 
Review, 2013 (coauthored with Chong 
Kim, former College of Business Dean, 
and Ramchander Akkihal, retired Professor 
of Economics at Marshall).
Kent Willis, “The Health Insurance Risk 
Game: A Simulation for Meaningful 
Learning,” in the Journal of Health 
Administration Education, 2013.
Practitioner-Based Research
Dennis Emmett, “A Comparative Analysis of 
Patient's Views of Physician Office Visits in 
United States and India: A Valuable 
Comparative Analysis of Physician Office 
Marketing Strategies,” in the Journal of Health 
Management, 2013.
Calvin Kent, “State Property Tax Exemptions 
for Nonprofit Camps: Special Report,” in State 
Tax Notes, 2013.
Wai Kwan (Elaine) Lau, “Quantitative 
Analysis of Impacts of Employee Engagement 
on Continuance and Normative Commitment,” 
in the International Journal of Services and 
Standards, 2013.
Ivan Muslin, “Part of the Job: The Role of 
Working Conditions in the Turnover Process,” 
in Health Care Management Review, 2013.
Best Paper Awards
Faculty also received Best Paper Awards from 
various academic and professional 
associations. Here are some examples:
Marie Archambault (presenter), Jeff 
Archambault, and Jean Price, Best Paper in 
Session Award, “Change in General Education 
Requirements: AACSB Friendly or Not,” at 
the Academy of Business Disciplines 
Conference, 2013.
Alberto Coustasse-Hencke, Best Paper 
Awards in the Global Health Care Track, 
the Health Informatics and Technology 
Track, and the Finance Issues in the Health 
Care Track, at the Business and Health 
Administration Conference, Midwest 
Business Administration Association.
Impactful Faculty Accomplishments
Professor Bob Simpson was voted as the 
2013-2014 Honorary Member of the Year 
by Beta Gamma Sigma, the official 
academic honor society of the Association 
to Advance Collegiate Schools of 
Business. The College established its 
chapter of this society in 1998. Student and 
faculty membership is by invitation only. 
Professor Simpson was inducted into 
membership at the Annual Induction 
Ceremony.
Michael Brookshire, Professor of 
Economics, is the partner/owner of 
Brookshire Barrett & Associates LLC, in 
South Charleston, West Virginia. It is a 
specialized firm that applies economic 
theory, data sources, and methods to 
litigation issues and courtroom testimony. 
Michael’s firm is the #1 “forensic 
economics” firm in the country, and he is 
acknowledged as the industry-wide leader 
in Forensic Economics.
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Helping S tuden ts SUCCEED
Planning For The Future
Development of the Marshall Business 20/20 Strategic Plan was a critical task for the College of Business at Marshall University in 
2013 -2014. The higher education landscape has changed significantly, causing Marshall University to revise its long-term strategic 
plan. AACSB requires that all accredited schools pay special attention to engagement, innovation, and impact in their mission-related 
activities. The College began the planning process in the 2012-13 academic year. We must complete it to provide a clear sense of 
direction and priorities for the College.
Dr. Haiyang Chen
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Planning Process
T he planning process is very important for creating a strategic plan. In  my first message to the College in August 2013,1 w i|)te, "In  the strategic planning process, inclusiveness of stakeholders, quality of bur work, and 
transparency are very important for us." The year-long planning process has been a 
coordinated effort among all stakeholders including faculty and professional staff 
committees, the College's Executive Committee of Deans and E|vision Heads, 
administration of the University, the Dean's Student Advisory Council, the College of 
Business Advisory Board, alumni and jjriends, and business leaders and professionals 
in the community. As a team, we completed the following:
August 2 0 1 3: The first "Planning 
for the Future" memo was 
distributed to  the College by the 
Dean. . „ „
September 2 0 1 3: Working with 
the Dean’s Student Advisory 
Council, the Dean started to  
develop a student survey.
October 2 0 1 3: The Executive 
Committee completed a SW OT 
analysis and data collection.
October 2 0 1 3: Nine College 
Future Committee subcommittees 
o f faculty and staff were formed to  
examine areas including recruiting, 
teaching and learning, learning to 
earning transition, faculty 
development, AACSB 
accreditation, community 
engagement, fundraising, 
international education, and 
revenue enhancement and cost 
savings.
October 2013: The College o f 
Business Advisory Board 
completed a survey. |
November 2 0 13: The nine 
subcommittees completed t h ^  
work.and submitted“ref5o*rts to  the 
Clean.
January 2 0 14: A  small faculty and 
administrator group was formed to  
draft the strategic plan.
prii 2014frfte directional phase 
the strategic plan was v 
■^^pompleted. The College faculty 
Ind  staff voted overwhelmingly 
(84%) to  accept the plan.
May 20 ?4: A  requfet^or faculty
were
February -  April 2 0 14: Various 
versions o f the strategic p 
developed and stakeholder input 
was sought.
February 2 0 14: Faculty and staff 
were surveyed to  seek input on 
the College’s value proposition, 
people proposition, and profit 
proposition.
input for program development 
priorities was sent and i<^as and 
feedbackwerecollected. ’f i
May -  .August 20HrM^re:iplan 
details were developed. Un|der 
each strategic goal area, ongoing- 
baseline activities and short-term 
initiatives were planned with 
specific ownership, completion 
dates, and deliverables.
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Marshall Business 20/20
T he College of Business’s new mission focuses on student success by continuously improving student services and experiences. To accomplish this mission, the College will focus on three 
areas: People— nurturing faculty and staff. Finances—growing net 
revenues, and Programs—improving service. Managing People and 
Finances will build a solid foundation for student success. The College 
will focus on two Program initiatives: real innovation in reshaping 
curriculum and programs, and further developing and enhancing student 
service including recruiting, retention, and preparing students for 
successful careers. Continuously improving the three areas of People,
Finances, and Programs will help us accomplish our mission, helping 
students succeed.
In addition to these initiatives, the College will work on three other 
important tasks.
AACSB .Accreditation
The College of Business filed its application for Continuous 
Improvement Review in June 2014. The next peer review team visit is 
expected to be in late 2016, or early 2017. The College must start 
preparing for the new round of accreditation under the 2013 Business and 
Accounting Accreditation Standards. Various College committees, 
including the AACSB Continuous Improvement Committee, the 
Research Committee, and the Faculty Development Committee, among 
others, will be charged to complete these tasks. The preparation will also 
include sending faculty to AACSB meetings, conducting a mock self- 
study in 2014-2015, and inviting the peer review team to visit before their 
official visit.
College Branding
The College of Business must communicate its position, platform, and 
brand to its clients. The College can distinguish itself by providing 
enhanced student services and experiences, and letting students know that 
these are its focus and distinction. In the coming year, the College will 
design new approaches to deliver customer value and continuously 
improve customer experiences. As the world is increasingly becoming 
digital and mobile, the College will evaluate, promote, and assess its 
branding strategy, allowing it to reach out to more students and build 
learning communities.
Alumni Relations and Fundraising
The College of Business has more than 12,000 alumni who are leaders
and professionals in global companies, government agencies, and non-profit organizations. The College is very proud of their achievements, 
and wants to provide them with services such as continuing education, networking, and other business development opportunities. The 
College strives to create a lifelong bond with students and alumni.
Reaching out and cultivating alumni relations is important for the College. Alumni continue to be actively involved in the College’s 
initiatives by providing advice and input, and helping establish a link between the real business world and the classroom. Furthermore, alumni 
play a vital role in development activities that support our continuing success. In 2014-2015, the College will continue strengthening the 
existing alumni relations and fundraising initiatives.
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Focus on Engagement, Innovation, and Impact
e have a plan; now we must implement it. We will make sure that everyone is clear about our mission and priorities as we 
^  ^  move forward with one purpose, one voice, and one team. We will actively engage and collaborate with business leaders and 
professionals. This engagement is vital to accomplish our mission. We will strongly encourage and support innovation with an understanding 
that experiments and entrepreneurial efforts come with risk. We will focus on the impact of our teaching, research, and service activities. 
From now on, the College will create an Annual Impact Report, which will serve as an assessment tool. Other periodical newsletters will be 
created to report our challenges, solutions, and progress toward the College’s strategic goals.
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FACULTY
F lIG H L IG H T
D r .  N a n c y  L a n k t o n  
A s s o c i a t e  P r o f e s s o r  o f  A c c o u n t i n g
N ancy Lankton is an associate porfessor in the Division of Accountancy and Legal Environment. She received her BS in 
Accounting, MBA, MS in Computer 
Information Systems, and Ph.D. in Business 
Administration from Arizona State University. 
Nancy started her career in public accounting, 
and has also worked in accounting and finance 
positions at Doubletree Hotels and two 
Arizona-based homebuilders. Nancy is a
A s an instructor in the Marshall College of Business, Kent serves students, the College, the University, and the 
community. He teaches in the College’s 
Division of Management, Marketing, and 
MIS, and in the Health Care Administration 
graduate program.
Kent makes an impact on students and the 
College by publishing in various health care, 
teaching, nursing, and management journals. 
He has received Best Paper awards at 
national conferences. He also serves as a 
peer reviewer for professional health care 
conferences. He was recently invited to serve 
as a Program Chair for a national business/ 
health conference in 2015.
In teaching, Kent is involved with students in 
many ways. He mentors undergraduate
certified public accountant (CPA) and a 
certified information systems auditor (CISA). 
Nancy’s main teaching interests are accounting 
information systems and information systems 
auditing. Students in accounting information 
systems leam how to flowchart business 
processes, build company databases, and use 
Quickbooks, a well-known accounting software 
package. In information systems auditing, 
students prepare an audit checklist and talk to 
real companies about their controls over 
information technology. Nancy has worked 
with students from this course to produce 
quarterly newsletter articles for the West 
Virginia Society of CPAs. Both of these classes 
teach topics that are covered on the CPA exam, 
and that are important for students’ future 
accounting careers.
trast in three different technologies using 
polynomial modeling and response surface 
analysis.
Nancy serves as an Associate Editor for 
Communications of the Association for 
Information Systems, where she reviews 
methodology papers. She was also an Associate 
Editor for three years for the International 
Conference on Information Systems, and a 
Track Chair in health care systems for the 
Americas Conference on Information Systems.
Nancy has received two College awards while 
at Marshall including the Outstanding Research 
Award in 2011, and the Outstanding Faculty 
Award in 2012.
Nancy also teaches introduction to financial 
accounting and controllership at Marshall. She 
brings real-life examples to these and all her 
classes from her experiences in industry as an 
auditor, controller, and financial analyst.
Nancy’s main research interests include 
interpersonal and technology trust, real 
options, e-health, and online privacy behaviors. 
Nancy has published in highly recognized, 
peer-reviewed journals including 
Contemporary Accounting Research, IEEE 
Transactions on Engineering Management, the 
Journal of Management Information Systems, 
the Journal of Strategic Information Systems, 
and the Journal of the Association of 
Information Systems. She also has publications 
in other peer-reviewed journals and conference 
proceedings, several of which are with doctoral 
students from other universities.
She currently has several papers under review 
including a methodology paper that helps 
researchers choose participants in experimental 
research, and an academic paper that compares
students as they prepare to compete with 
other student groups in the Strategic Policy 
Capstone course. Kent has helped graduate 
students become involved in research 
projects outside of course work. He has 
coauthored papers with graduate students, 
and helps them prepare to present their work 
at national conferences.
Kent also serves by writing letters of referral 
and recommendation for students as they 
transition into master’s level work or the job 
market. He continues to communicate and 
advise students after they graduate and begin 
their careers. Kent also invites alumni back 
into the classroom to talk with current 
students about job opportunities and career 
paths.
Nancy serves on several University committees 
including the Faculty Senate where she has 
been selected to serve on the Executive 
Committee for Fall 2014, the Graduate Council, 
and the Reynolds Teaching Award Committee. 
She has also been active in the College serving 
on the Faculty Development, Graduate, Dean 
Search, and College Future Committees, in 
addition to her Division’s Recruiting 
Committee.
She is a member of the Association for 
Information Systems, the Information Systems 
Audit and Control Association, and the West 
Virginia Society of CPAs. Nancy was recently 
appointed as Vice Chair of the Accounting and 
Auditing committee of the WVSCPAs.
A s s i s t a n t  P r o f e s s o r  o f  
M a n a g e m e n t
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D r. Karim joined the Division of Finance and Economics at Marshall University in fall 2012. He received his MBA with a Dean’s Citation from Ball State University in 2008, 
and his Ph.D. from the University of Texas at 
El Paso in 2012.
Dr. Karim’s main research area is empirical 
corporate finance. His co-authored research 
paper titled “Product Market Advertising 
Effects on the Method of Payment in M&A,” 
was published in Managerial Finance in 2013. 
This paper finds that firms increase their 
advertising intensity in the year prior to the 
merger announcement if the method of 
payment is stock.
Another research paper titled “Stock Split 
Announcement Returns, Growth Opportunities 
and Mispricing,” examines how equity 
mispricing and firm’s future growth options 
affect its stock split decisions. This paper was 
presented at both the Financial Management 
Association conference in 2011, and the 
Eastern Finance Association conference in 
2012.
Dr. Karim received a summer research grant in 
2013, from Marshall University for the project 
titled “An Empirical Assessment of Earnings 
Based Valuation Models in Detecting Equity 
Mispricing and Growth Options.” This research 
compares two widely used equity valuation 
models and finds that these models differ 
significantly in detecting equity misvaluation 
and/or growth options of the firm. Mohammad 
presented this paper at the 2014 Midwest 
Finance Association meeting in Orlando, 
Florida.
Mohammad is working on several other 
research projects. His working paper titled 
“Earnings Management and Acquirer
Performance in Emerging Markets,” examines 
earnings management surrounding mergers in 
non-US countries. Another paper, “Accounting 
Conservatism and Share Misprieing and 
Growth Options,” examines whether equity 
misvaluation and growth options affect firms’ 
reporting practices.
Dr. Karim’s teaching interests closely align 
with his research interests. He currently teaches 
International Financial Management at the 
undergraduate level and Financial Management 
at the graduate level. His teaching philosophy is 
centered on three core principles: critical 
thinking, skill acquisition, and dedication. He 
believes that successful business graduates 
need the ability to analyze and solve complex 
problems. To prepare his students, he actively 
attempts to understand students’ abilities and 
limitations, encourages interactive learning, 
adopts diversified tools (such as case studies, 
simulations, and group-based problem solving), 
and uses continuous assessment and timely 
feedback.
Mohammad currently serves on several 
committees at both the College and the 
Divisional levels. He serves on the College 
Research Committee, and the “Faculty 
Mentoring” task force. He also serves on 
SCORES (Search Committee on Recognizing 
Excellent Students). Mohammad arranges the 
International Finance competition for high 
school students during the SCORES Festival 
every spring. He also participates in the 
International Business and Finance components 
of the Higher Learning Commission Open 
Pathways Project to assess the oral 
communication skills of International Business 
and Finance students. Mohammad is a member 
of the Financial Management Association 
International and Beta Gamma Sigma.
Dr. Alberto Coustasse-Hencke 
Dr. PH, MD. MBA. MPH,
Associate Professor o f  Management
D r. Alberto Coustasse-Hencke is an Associate Professor of Management and the Coordinator of the Healthcare 
Administration graduate program in the 
College of Business. His teaching expertise at 
the graduate level is in health services research, 
statistics, management of health information 
technology, health care management, and 
health care finance. At the doctoral level, he 
teaches clinical and administrative information 
systems, evidence based research methods for 
nurse anesthesia, and management of complex 
healthcare organizations (managed care). In 
addition. Dr. Coustasse-Hencke was the chair 
of nine student research projects in the 
Registered Nurse Anesthesia program in 2013, 
and eight student research projects in 2014.
Dr. Coustasse-Hencke published 23 review 
articles during 2013 to 2014 (eight in 2013, 
nine in 2014, and six in press) in journals 
including the Permanente Journal (a medical 
journal). Perspectives of the American Health 
Informatics Management Association, 
Telemedicine and eHealth, Health Care 
Manager, and Health Marketing Quarterly. 
During this same period he also presented 16
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Dr. Mohammad A Karim 
Assistant Professor o f International 
Business
research studies at various conferences in the 
US, including the Southern Management 
Association 2013 meeting in New Orleans.
He also won six Best Paper Awards in 
2013-2014 in the Health Care Informatics, 
Health Care Finance, Health Care Marketing, 
and Health Management tracks of the 
Business and Health Administration 
Conference of the Midwest Business 
Administration Association in Chicago. He 
will make two more presentations in 
November 2014 at the annual Northeast 
Business & Economics conference, at 
Monwouth University in West Long Branch, 
New Jersey.
Dr. Coustasse-Hencke has approximately 
3,500 downloads of his research in Marshall 
Digital Scholar, and about 200 citations in 
Google Scholar. He has also served as a 
reviewer for the following journals:
Pediatrics, the Permanente Journal, Health 
Service Research, the International Journal of 
Pharmaceutical & Health Care Marketing, 
and the Health and Disability Journal.
In addition. Dr. Coustasse-Hencke is active in 
service. He was on the Strategic Planning
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Committee for the College of Business. He 
currently serves as a member of the Advisory 
Committee and faculty in the Master in Health 
Informatics program, an interdisciplinary 
degree program at Marshall University. He has 
been the coordinator of the Health Informatics 
Internship at the Cabell Huntington and 
Veteran Affairs Hospitals, both in Huntington, 
West Virginia. This relationship resulted in 
three students being hired post-internship by 
these facilities. Dr. Coustasse-Hencke has 
created a Linkedin network of alumni of the 
Health Care program, which allows contact 
with alumni at the community hospitals to help 
provide job opportunities to Health Care 
administration students. Two students were 
hired by Thomas Memorial Hospital in 
Charleston, West Virginia. Research 
collaborations between Dr. Coustasse-Hencke 
and alumni have led to several publications. He 
has been instrumental in Centene Corporation 
in Saint Louis, Missouri, and Genesis 
Healthcare, offering paid summer internships to 
Healthcare Administration students.
Dr. Anil Gurung 
Associate Professor o f  
Management Information 
Systems
D r. Anil Gurung Joined the College of Business at Marshall University in 2010, as Assistant Professor of Management 
Information Systems. He was recently 
promoted to Associate Professor. His 
research is in the areas of information 
security and privacy, trust and e-commerce, 
the organizational impact of information 
technology, virtual work and outsourcing.
Since coming to the Marshall University College of Business in the fall of 2011, Bob has made it his mission and passion to 
connect accounting students to the practicing 
CPA community. He accomplishes this by 
helping them develop a professional network, 
find a suitable professional position upon 
graduation, and experience success and 
fulfillment as their careers unfold. Bob has 
done this through a variety of events, in 
addition to many hours of individual counseling 
and coaching outside of the classroom.
Bob regularly invites practicing professionals 
into the classroom to give students a 
perspective of the CPA profession through the 
eyes of those who are immersed in it. This also 
gives students an opportunity to become known 
to those professionals. He hosted more than 10 
professionals during the 2013-2014 school 
year.
The Marshall College of Business accounting 
program has established itself as an important 
contributor to the health of the regional 
accounting profession. Having now established 
this position, he believes that continued 
proactive efforts will enable the program to fill 
this role well into the future.
and information systems pedagogy.
Anil’s recent paper “Role of Gender, Self- 
Efficacy, Anxiety and Testing Formats in 
Learning Spreadsheets,” was published in 
Computers in Human Behavior in 2013. It 
discusses important factors in learning 
spreadsheets. Organizations use spreadsheets 
extensively for business decision making, 
analysis, and data presentation. As such, 
courses covering spreadsheets are an integral 
part of business school curricula. Data centric 
courses such as statistics, operations research, 
and accounting, often require extensive use of 
spreadsheets. Therefore, examining 
antecedent factors that influence students’ 
learning and performance in spreadsheet- 
related tasks is crucial.
The results of this research have important 
implications for pedagogy. Students preferred 
taking constructed response tests rather than 
multiple choice tests to assess their hands-on 
mastery of spreadsheets. Students thought 
multiple choice tests were irrelevant, and they 
were more confident taking constructed 
response tests. Professors teaching 
spreadsheet courses in business schools 
should therefore consider using constructed 
response tests rather than multiple choice 
tests for assessing student performance, even 
though multiple choice tests can be graded 
automatically and constructed response tests 
must be graded manually.
Anil has also published a discipline-based 
paper titled “Acceptance of Enterprise Instant 
Messaging: An Empirical Study of the 
Determinants,” in the Journal of 
Organizational Computing and Electronic 
Commerce in 2010. This paper reports on 
how instant messaging can be used as an
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Robert R. Simpson, Jr., 
CPA, MBA 
Instructor o f  Accounting
effective communication device in the 
workplace. He finds that the drivers of 
adoption for instant messaging are different 
than the drivers for other information 
technology. The results have several 
implications and highlight how enterprise 
instant messaging is different from other 
information technology artifacts in terms of 
their adoption in organizations. The study 
offers a series of hypotheses about how 
technology diffusion, cognitive psychology, 
critical mass, and security and risk factors 
influence the constructs and relationships of 
an extended technology acceptance model. 
Results show that perceived complexity is an 
important factor in the relationship between 
perceived usefulness, critical mass, and 
intention to accept enterprise instant 
messaging. Also, working style compatibility 
and perceived security are significant 
predictors of intention to use enterprise 
instant messaging.
This study’s results imply that managers 
should understand employees’ enterprise 
instant messaging use. They should realize 
that instant messaging can foster 
collaboration among workers as long as it is 
compatible with their job responsibilities. 
Because perceived security is a significant 
factor for instant messaging acceptance, 
managers should ensure a technologically 
secure network for their employees to 
transmit business-related instant messages. 
Effective security practices should be devised 
and enforced, in addition to various 
technology mechanisms safeguarding 
employees’ computing systems and enterprise 
instant messaging applications. Workers must 
feel fairly secure and confident in the 
enterprise instant messaging technologies and 
platforms to ensure proper and continued use.
Fa c u l t y
H i g h l i g h t
Amanda K. Thompson-Abbott, 
CPA, MBA 
Instructor o f  Accounting
A s a faculty member in the College 
’  of Business, Amanda is dedicated to 
making a difference in the lives of students 
and the community. With that in mind, she 
strives to create opportunities that help 
students make a smooth transition into the 
professional world. Her goal is to help them 
understand the importance of professionalism, 
the value of life-long learning, and their 
responsibility to give back to the community. 
She is able to create these opportunities by 
serving as the Faculty Advisor to Beta Alpha 
Psi.
With an average student membership of 15, 
the Kappa Phi Chapter of Beta Alpha Psi at 
Marshall University is able to make a big 
impact in the lives of its members, fellow 
students, and the community. Since its 
inception, the Chapter has maintained 
Superior Chapter Status by ensuring that its 
members excel both inside and outside the 
classroom. In fact, during the 2013-2014 
school year, student members logged a total 
of 418 professional development hours and 
298 community service hours. Members of 
the Executive Board gained valuable 
leadership skills by recruiting new members, 
planning and executing all events, preparing 
budgets, and fundraising. The hard work and 
dedication of the student officers and 
members enabled the organization to have 
around 25 professional development meetings 
and to plan three highly successful recruiting 
events that were open to all accounting 
students.
The recruiting events included: “Meet the 
Professionals,” “Visit the Firms,” and the 
“Annual Golf Scramble.” At “Meet the 
Professionals,” students distributed their 
resumes and made connections with
professionals from at least 10 different 
companies. At “Visit the Firms,” students 
were able to select 2 firms out of the 7 listed 
that they wished to visit. At this event, 
students received an insider’s view of each 
firm and developed a better understanding of 
the firm’s principles, people, and operations. 
At the “Annual Golf Scramble,” students had 
lots of fun while gaining valuable networking 
opportunities. Attendance at these events 
ranged from 50-70 students and many 
students that participated were able to obtain 
an internship or full-time employment upon 
graduation.
Besides professional development of 
students, the Kappa Phi Chapter is dedicated 
to giving back to the community. In the 
spring, the Chapter runs a Volunteer Income 
Tax Assistance Program where the students 
gain real world experience by providing tax 
preparation services. The students are 
ultimately responsible for site administration, 
student staffing, and quality control. During 
this past tax season, the site had 
approximately 16 volunteers who prepared 
around 130 individual income tax returns, 
which resulted in $104,293 worth of refunds 
going back into the community.
The organization also promotes life-long 
learning by holding regional and national 
meetings. At the national meeting in 
Anaheim, California, the students were able 
to expand their viewpoints regarding the 
profession. They had the opportunity to 
increase their network as there were around 
1,200 attendees at the conference. Other 
highlights of the national meeting included 
keynote speakers Ralph de la Vega, President 
and CEO of AT&T Mobility, and Clark 
Jones, Vice President of Finance for Walt
Disney Parks & Resorts. Three student 
officers were able to attend this event and one 
of them was selected to participate in “Project 
Run with It.” During “Project Run with It,”
72 students worked together in groups to 
develop solutions to real life business 
problems of actual not-for-profit 
organizations from the immediate area. 
Additionally, seven student officers attended 
the regional meeting which was held in 
Hartford, Connecticut. One highlight 
included a keynote address from Jeffrey C. 
Thomson, the President and CEO of the 
Institute of Management Accountants. The 
student attendees also made a professional 
presentation at the event on their innovative 
ideas to help better other chapters.
In essence, the Kappa Phi Chapter of Beta 
Alpha Psi at the Marshall University College 
of Business has created, and continues to 
create opportunities that help transform 
students into professionals. Evidence of this 
was seen at the Annual Spring Banquet, 
which was held this past May. Over 90 
professionals, students, alumni, and faculty 
attended this event. One third of the attendees 
of the Spring Banquet were Marshall College 
of Business alumni who shared their stories 
about the quality education and instruction 
they received, whieh enabled them to go from 
student to professional.
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F lIG H L IG H T
D r .  Y u a n y u a n  ( C a t h e r i n e )  C h e n  
A s s i s t a n t  P r o f e s s o r  o f  E c o n o m i c s
D r . Yuanyuan (Catherine) Chen joined the College of Business in 2012 after receiving her Ph.D. in Economics, also 
in 2012. Catherine has published and 
presented several papers since joining the 
College of Business. One noteworthy paper 
that Catherine sole-authored is titled “A Prior 
Predictive Analysis of the Effects of Loss 
Aversion / Narrow Framing in a 
Macroeconomic Model for Asset Pricing.” It 
was published in the B.E. Journal of 
Macroeconomics, a top economic journal, in 
2013. She previously presented this paper at 
two conferences: the Annual American 
Economic Association meeting in Chicago in 
2012, and the Southern Economic 
Association Annual Meeting in Washington 
D.C. in 2011.
Catherine also has a paper titled “Measuring 
Financial Intermediation Shocks via Asset 
Pricing Theory,” published in the Financial 
Decisions Journal in 2010. This paper is co- 
authored with Dr. Stuart J. Fowler and Dr. 
Charles F. Beauchamp. She presented this 
paper at the Symposium to Examine the
D r .  D o o h e e  L e e  
A s s i s t a n t  P r o f e s s o r  o f  M a n a g e m e n t
Causes, Effects, and Consequences of the 
Financial Crisis at Jacksonville State 
University, in Montgomery, Alabama in 
2009.
Catherine recently presented a paper titled “a 
Hybrid Perturbation-Projection Method for 
Solving Asset Pricing DSGE Model,” at the 
Southern Economic Association’s annual 
meeting in Tampa, Florida. Both the paper 
and the presentation won recognition from 
professional economists of the Federal 
Reserve Bank at Dallas, Booz Allen 
Hamilton, and the University at Albany- 
SUNY.
During the summer of 2013, Catherine was 
invited by the Economics and Management 
School of Wuhan University to present her 
research at a summer conference in China.
She had fruitful and interactive discussions 
with graduate students (including Master and 
PhD students), and many faculty in the 
Department of Public Finance and Taxation. 
She was invited to attend the Department’s 
graduate seminar.
This year, Catherine got a Marshall 
University summer research grant for her 
project that studies how network information 
affects fiscal equalization between rural and 
urban areas in China. This research will be 
co-authored with Dr. Chengkui Liu from 
Wuhan University in China. Before joining 
Marshall, Catherine was an award winner in 
the University-Wide Scholars Week at 
Middle Tennessee State University. Currently 
she is a member of the American Economic 
Association and the Southern Economic 
Association.
Catherine has served on the College SCORES 
Committee since fall 2012, as a 
representative of the Economics program. In 
the 2013-2014 competition, she showcased 
her creativity to connect with high school 
students. She made an Internet-based contest 
and a paper-based contest for high school 
students, which they could participate in 
according to their interests. She also began 
rewarding students based on peer feedback.
D r. Lee has made an impact by publishing a total of 23 peer-reviewed journal articles since 2010. Some of the journals he publishes in include the American Journal of Health- System Pharmacy, Health Care Management Review, and the Journal of the American 
Association of Nurse Anesthetists. Doohee’s research published in the American Journal of 
Health-System Pharmacy has been cited 11 times, and his research published in Health Care 
Management Review has been cited 10 times.
Doohee is an active reviewer for numerous health care management journals including Medical 
Care, the Journal of Healthcare Management, Social Science & Medicine, the American Journal 
of Managed Care, the American Journal of Public Health, the America Journal of Health 
Promotion, and the Journal of Behavioral Health Services & Research.
Doohee’s article (co-authored with Dr. Dennis Emmett, Professor of Management at the 
College), was published in the International Journal of Pharmaceutical and Healthcare Marketing 
in 2012. It has been downloaded over 100 times, and received the 2013 Highly Commended 
Paper Award from Emerald Group Publishing. He has presented 13 conference papers at the 
Academy of Health’s Annual Research Meeting, which has been the premier conference for 
health services research for the past 30 years.
Doohee also mentors graduate students and conducts joint research with them. Together, Doohee 
and his students have published nine peer-reviewed journal articles since 2010. Doohee has 
chaired more than 20 Doctor of Management Practice in Nurse Anesthesia research projects. He 
also engages in professional consulting on Medicare and managed care reimbursement rates for 
home infusion theory, and on the regulatory environment for immune globulin and hemophilia 
therapy.
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M arc Sollosy is an Assistant Professor of Management with an emphasis in strategic management. 
He received his BS in Management from 
Bentley University, an MBA from George 
Washington University, and a DBA from 
Kennesaw State University. Marc’s career 
includes over 30 years in industry with senior 
positions in the financial services, insurance, 
and technology industries.
Marc’s focus in the classroom is to develop 
and refine the critical thinking and 
communication skills of his students. He 
looks to position his students with the skills 
he looked for when he was in industry. “I 
want to see individuals who can think in a 
critical manner and communicate their ideas 
and recommendations in a clear and concise 
manner. Additionally, 1 look for an attitude 
focusing on lifelong learning because every 
employer will need to train an employee no 
matter what their expertise, therefore, the 
employee needs to be willing to learn and 
grow.”
To achieve the objectives of critical thinking 
and communication skills, Marc’s classes are 
structured around the case method of 
teaching. During the course of the semester, 
students analyze numerous cases, both
individually and in teams, and present their 
findings and recommendations in class. 
Additionally, to enhance the ‘real world’ 
experience, Marc’s strategy classes also 
utilize a business simulation where teams of 
students are responsible for managing their 
own company. They compete with each other 
during the semester in a virtual industry.
Marc led a team of Marshall students in a 
regional case competition sponsored by a 
large regional bank. The competition asked 
the students to address a series of problems 
and opportunities facing the bank. Seven 
regional institutions competed in the event. 
This was the first year Marshall ever 
competed in this competition and Marc is 
proud of the fact that the Marshall Team won 
the competition! ‘‘They [the students] 
represented themselves and Marshall 
exceedingly well and should be very proud of 
their accomplishment!”
Marc has two, single-authored, chapters 
about strategic management in the volume set 
titled ‘‘Strategic Management in the 21 st 
Century.” Additionally, Marc has a number 
of publications focused on pedagogy. His 
current research is on the factors leading to a 
sustainable competitive advantage for 
organizations.
NEW  Fa c u l t y  FIi g h l i g h t s
D r. Wai K.wan (Elaine) Lau joined the College of Business in 2013. During the past year, she has become distinguished for her scholarly activities. Her 
research paper titled “Quantitative Analysis 
of Impacts of Employee Engagement on 
Continuance and Normative Commitment,” 
was published in the peer-reviewed journal, 
International Journal of Standard and Service, 
in 2013. The study contributes to 
organizational behavior and human resource 
research by extending existing knowledge on 
the effect of employee engagement on 
continuance commitment. Results of this 
investigation indicate that it is worthwhile for 
companies to invest in practices to increase 
levels of employee engagement.
Dr. Lau is interested in research topics 
ranging from micro-human factors such as 
personality and organizational commitment, 
to macro-strategic issues such as alliances. 
She has presented her work at several 
national and international conferences. She 
has published 12 articles in prestigious 
international journals and top conference 
proceedings. She had over 150 downloads of 
her work from the Marshall Digital Scholar 
system in only two months. Based on her 
contributions to the field of Management, Dr. 
Lau was invited to be on the editorial board 
of the Journal of Competitiveness Studies.
She was also a reviewer for the 2014
Academy of Management conference, one of 
the most prestigious management 
conferences.
Dr. Lau is equally devoted to teaching. She is 
highly skilled in both traditional, face-to-face 
teaching, and online teaching. Dr. Lau 
focuses on creatively combining textbook 
concepts and real world applications to make 
the learning environment exciting, 
challenging, and enjoyable. She employs a 
mix of lectures, guest speakers, case studies, 
and student group discussiones as 
pedagogical tools. She also designs her 
grading system to encourage participation 
and interaction in the classroom, at both the 
group and the individual levels. Dr. Lau has 
developed a comprehensive set of skills for 
using Blackboard Collaborate web 
conferencing. She earned the Blackboard 
Collaborate Product Specialist Certification, 
and passed the certification program for Web 
Conferencing in May 2014.
Dr. Lau is also actively involved in service. 
She served on the Search Committee for the 
Division of Management, and was a member 
of the fundraising subcommittee for the 
College. Dr. Lau is a member of professional 
organizations including the Academy of 
Management, the Decision Sciences Institute, 
and the International Academy of Business 
and Economics.
Dr. Wai Kwan (Elaine) Lau 
Assistant Professor o f  Management
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HIGHLIGHTS
T he College of Business Academic Advising Center (AAC) continues to provide top quality service to its students.The Center has a staff of three professional academic advisors, 
along with three graduate assistants. The Academic Advising Center 
consistently receives top scores in both quality and availability of 
academic advising. We provide services for undergraduate students in 
nine different majors.
Students are assigned to an academic advisor when they are first 
admitted to the College of Business, and they remain with that same 
advisor until graduation. Academic advising is mandatory for all 
freshmen, and strongly encouraged for sophomores. During a student’s 
junior year, an academic advisor meets with students to discuss their 
remaining graduation requirements. During the senior year, students 
apply for graduation and the academic advisor verifies that they have fulfilled all degree requirements.
From left: Lisa Williamson Director ui dtudent Services
Sabrina Williamson Artvisor Lade Bittinger Program Manager
The Academic Advising Center offers a Living-Learning Community (LLC) in the dorms for incoming freshmen and upperclassmen. LLC’s provide 
students the opportunity to live together in a residential community while gaining access to the resources they need to reach their full potential both in 
and out of the classroom. Throughout the semester, the College of Business hosts various activities with faculty for students living in the LLC, as well 
as commuter students.
Wes Spradlin 
Assistant Director 
Graduate School o f Management
T he College of Business graduate programs have experiencedtremendous growth in the past few years growing by 28% from Fall 2011, to Fall 2014. In that time, program enrollment went from 
288 to 410 students. While most of the programs have experienced 
growth over this period of time, the program that has increased the 
most is the MBA program. It has seen an astounding increase in 
enrollment from 62 to 179 students, for a growth of 288%. There are 
several factors that have contributed to such, growth. Including the 
academic advising center, adjusted admissions requirements, increased 
recruiting efforts, the INTO program, and positive feedback from 
graduates.
One major strength for our graduate program is that our students work 
with a professional advisor from their initial inquiry about the program 
through graduation. The advisor is there five days a week and answers 
questions about the program, assists with the applieation process, 
develops plans of study, registers students, advises on graduation 
requirements, as well as University requirements, and is a contact for 
other departments on campus. Having one centralized advising office
with a full-time employee helps assure that students receive the highest 
level of customer service. They work with the same person from the 
start of the program until completion. Wes’s experiences in higher 
education, and more specifically Marshall University, and focus on 
customer service makes him a valuable asset to the College and our 
students.
The Collge of Business has also revised its graduate admissions 
requirements in recent years. Instead of requiring a minimum GMAT/ 
GRE score, the College is now requiring a resume, letters of 
recommendation, and a personal statement so we can find out more 
about the applicant’s background. This change has been very well 
received by the students who have been in the workforce and are 
considering returning for a Masters degree. There has been a big 
increase in enrollment from that demographic.
The College of Business has also increased its recruiting efforts for 
graduate students attending more Career and College Fairs on and off 
campus. Participating in these events has helped strengthen the 
College’s brand. We are actively looking to participate in more of these 
in the upcoming years. There has also been a big focus on the MBA 
program, which can be seen by the growth in enrollment.
The INTO program at Marshall University has contributed in 
increasing the number of international students in the COB’s graduate 
programs. In Fall 2014, there will be 41 students starting a Business 
Pathway. Last year, more than 20 students successfully completed the 
Pathway and have matrieulated into a graduate program in the College 
of Business, with MBA being the most popular program. This has led 
to more diversity in the graduate programs with over 20 countries 
represented.
Another reason for the College’s increased enrollment is positive word of 
mouth. In a recent survey of graduates, 23 out of 26 surveyed would 
recommend the MBA program to others. Some of the following were 
the most commonly listed strengths of the program: affordable tuition, 
accreditation, value, professors and staff, group work and teambuilding, 
real world analysis, hands on projects and simulation, and flexibility.
Some positions held by recent MBA graduates include, but are not limited 
to. Financial Representatives, HR Directors, Office Managers, Auditors, 
Executive Directors, Energy Analysts, Program Directors, Territory 
Managers, and Instructors/PhD students, just to name a few. The 
program strives to prepare students for success in all aspects of 
business.
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Dr. Michael Newsome 
Professor o f  Economics 
Dr. Becky Tomasik 
Assistant Professor o f  Economics
The College of Business faculty members Rishav Bista, Michael Newsome, and Becky Tomasik recently completed two 
technical papers for the Cabell County 
Planning Commission (CCPC). The CCPC 
will use the information from the two reports 
to develop the Cabell County Comprehensive 
Plan, the primary public planning document 
required by the state government.
The first paper, “Characteristics, Preferences, 
and Opinions of Cabell County, WV 
Residents” analyzes the results of a survey of 
478 Cabell County residents. The survey was 
conducted by students in the spring 2014 
Economics Capstone, as part of a service 
learning project. The door-to-door, face-to- 
face, interview-style survey took each 
respondent approximately 45 minutes to 
complete. Questions elicited information 
concerning respondents’ socio-demographics 
and household characteristics, health care use 
and access, recreational and public event 
activities, public service use and satisfaction, 
perceptions and attitudes, and future public 
budgeting preferences. Drs. Bista, Newsome, 
and Tomasik are currently using the budget 
preference information to write an academic 
article for submission to a journal in the fall.
Community Outreach Hishlisht
The second paper, “Economic and Socio­
demographic Trends Affecting Cabell County 
and West Virginia,” reports county 
demographic, economic and industry trends, 
and forecasts trends for select variables. 
Secondary data collection for the report was 
completed by the Economics Capstone
“Through service learning we 
bring faculty, government, and 
industry together to give our 
students real-world, hands-on, 
consulting experiences while 
helping make the region a 
healthier, happier, and more 
dynamic place to live. ”
students. Information collected from federal, 
state, and local sources included the county’s 
population characteristics, health indicators, 
personal income, net earnings, gross domestic 
product, employment, unemployment, wages, 
building permits, housing units, business 
registrations and de-registrations, and major 
employers.
The reports are the products of the Center for 
Community Growth and Development 
(CCGD), started in the fall of 2013, by Drs. 
Bista, Newsome, and Tomasik. The Center 
was created after the success of the summer 
2013, technical paper, “Physical Activity, 
Eating Habits, and Health in Western West 
Virginia.” That report was used by Region II 
of the West Virginia Bureau of Public Health 
to aid in its strategic planning. The report led 
to a West Virginia Medical Journal article.
In the spring of 2013, the CCGD also 
completed a technical paper for the Office of 
the President at Marshall University. This 
paper, “Determining the Effects of Changes 
in Tuition and Scholarship Levels on 
Enrollment at Marshall University,” uses 
Marshall enrollment data from 2007 to 2012 
to analyze how changes in tuition and 
average scholarship offering affect the 
proportion of high school graduates who 
enroll at Marshall University.
Drs. Bista, Newsome, and Tomasik continue 
to develop the CCGD. The objectives of the 
CCGD are to improve communities, increase 
research potential, and enrich the student 
experience. Research areas include planning 
analysis, economic statistical analysis, 
financial analysis, and community surveying 
and strategic planning.
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Community Outreach Hishlight
The Center for Organizational Development and Effectiveness is a part of the Business Innovation Center within the College of Business at Marshall University. It specializes in continuing education programs for regional businesses and consulting expertise in organizational effectiveness, strategic management, human resource management, and strategic marketing. Founded in 2013, the Center is building its client list with a focus on small and 
medium sized companies.
The Center also provides an opportunity for business students to interact with business leaders to help identify and solve 
problems. The Center’s founders are all active professors at Marshall and use their connections in the business 
community to integrate student coursework with local businesses. By building these bridges with the community, the 
Center hopes to strengthen local businesses, have a broader network between the University and businesses, and give 
students a chance to gain experience and build their professional networks.
The Center is currently working with a regional healthcare provider to address an issue that is plaguing the 
Appalachian region. Researchers from the Center are examining the success and failure in opioid addiction treatment 
with the goal of identifying treatment plans with the highest success rate. Opioid addiction is a significant regional issue 
that has an impact on the lives of residents of the region and the economic viability of organizations of the region.
Dr. Rex McClure, Dr. Marc Sollosy, Dr. Margie Mclnemey and Dr. Ivan Muslin.
“We have the ability to employ our 
knowledge to create opportunities for 
the success o f our students. These will 
positively impact the organizations o f 
the region, and therefore, the region’s 
economic health. ”
WEST VIRGINIA MANUFACTURERS EXPANDING INTO 
THE GLOBAL MARKETPLACE 
A PRESENTATION AT 2014 WVMA LEADERSHIP SUMMIT
Haiyang Chen, Ph.D., Dean 
Mohammad A. Karim, Ph.D., Assistant Professor of 
Finance
In this era of globalization, all businesses are more or less 
affected by global competition, irrespective of their 
participation in off-shore activities. West Virginia 
manufacturing firms are no different. To thrive in this 
competitive environment manufacturers need to 
understand global business environment, take 
opportunities when they are available and prepare for the 
challenges as they arise. As international trade is 
becoming increasingly important for U.S. employment 
and economic growth, standing in the sideline is no longer 
an option for businesses. According to Business 
Roundtable, an association of CEOs of leading U.S. 
companies. International trade supports 38.1 million jobs 
in U.S. and trade related employment is growing 
significantly faster than the total employment growth of 
the nation.
Percentage of trade supported jobs in West Virginia is 
lower than those in the bordering states. Further, the 
contribution of manufacturing firms in state's exports is 
significantly smaller. In 2013, manufacturing firms in Ohio, 
Kentucky, Virginia, Maryland and Pennsylvania 
contributed eighty six to ninety seven percent of the 
respective states total exports whereas West Virginia 
manufacturing firms contributed merely 47 percent.
West Virginia is also significantly behind in export related 
manufacturing jobs. In 2013, West Virginia had 18,601 
export related manufacturing jobs, which was 2.6% of 
total state employment. This number is significantly 
smaller than Kentucky, Ohio and Pennsylvania.
West Virginia has the lowest average annual wage than 
any of the five bordering states. According to Bureau of 
Labor Statistics, average annual wage of West Virginia was 
5% to 40% lower than bordering five states in 2013. Why 
relatively cheaper labors in West Virginia failed to attract 
more export manufacturing firms than surrounding states 
with higher labor costs? Understanding the underlying 
reasons behind this is crucial for the development and 
implementation of effective policies which may eventually 
lead to job creation and the economic growth of the 
state.
Bearing that in mind, we collaborated with West Virginia 
Manufacturing Association (WVMA) and designed 'Survey 
of International Business Activities'. The survey was 
targeted to understand global business activities of West 
Virginia manufacturers, the challenges they face and how 
academia can help to facilitate global business activities. 
More specifically, the survey examines three core areas: 
current status of global business by West Virginia 
manufacturers, the impediments they are facing and 
opportunities they are expecting, and the role of 
academic institutions to facilitate their international 
business.
Historically West Virginia's export heavily depended on 
minerals. Nearly two-thirds of the state's merchandise 
exports comes from minerals and ores (including coal and 
petroleum gases). High dependence on natural resources 
branded West Virginia as a state of energy resources. 
Manufacturing has not been considered as the strength of 
the state. Besides, global marketplace is always more 
competitive than the domestic markets and more 
expensive to enter. Market research, introduction of 
products, sales channels selection, product promotion, 
complex logistic supports, frequent foreign travel, 
paperwork requirements, and financing foreign 
businesses can always add operating costs. Moreover, 
complication of protecting intellectual property, trade­
marks, complying with laws and regulations in the home 
and host countries, seeking government assistance, etc. 
all make it difficult for American companies, especially the 
small ones, to expand into global markets. As 77% of the 
West Virginia exporters are small-medium enterprises (< 
500 employees), it is always an uphill battle for the West 
Virginia manufacturers to enter into the global market 
and compete successfully.
The examination of our survey data reveals several 
interesting patterns and strengthens our prior beliefs. 
West Virginia manufacturers export mostly to Canada,
Asia and Europe with revenue related motive and import 
mostly raw materials from China and India as inputs. 
These firms are predominantly small and medium 
enterprises and hence disadvantaged due to smaller sizes. 
When we asked survey participants about the challenges 
they face, the manufacturing exporters mostly mentioned 
about financial issues (payment and cost related), 
regulatory barriers, and challenges from market
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com petition. Interestingly, W est Virginia export- 
m anufacturers are hopeful about th e ir growth in foreign  
markets and are willing to expand th e ir business abroad in 
near fu ture. In response to  the  questions related to  
hum an capital, m ajority o f the  survey participants 
emphasized the  need for potential em ployees w ith  
expertise in exp ort/im p o rt docum entation. They also 
iterate the  need for m arket research to  identify markets 
for th e ir product and services in global arena.
In this com petitive business environm ent, im portance of 
expanding in foreign markets is greater than ever before.
A com prehensive and well-coordinated strategic initiative  
could establish W est Virginia as a m anufacturing hub for 
exports. Several steps could be taken to  make W est 
Virginia m anufacturing com petitive in global markets.
• A stronger coalition comprising o f W est Virginia 
governm ent agencies, professional associations such as 
W V M A , m anufacturing companies, and universities can 
prom ote and provide assistance to  trade and investm ent 
for m anufacturing firms.
• Identifying niches fo r  W est Virginia m anufacturers and 
directing R&D, m arketing, and m anufacturing efforts 
towards those niche areas.
• Improving Human capital through training designed for 
special W est Virginia export-m anufacturing needs. As 
many m anufacturers m entioned the  need for skilled 
labors in coming years, academic institutions such as 
Marshall University, W est Virginia University and others 
may im prove hum an capital through training designed 
specifically to  m eet W est Virginia needs.
•  Branding W est Virginia as an attractive location fo r  
foreign investm ent in export m anufacturing. To nam e a 
few. W est Virginia can achieve th a t through participating  
in national and international trade fairs, prom oting W est 
Virginia to  foreign chambers o f com m erce, and sending 
delegates to  foreign countries to  create awareness and 
enhance its reputation.
College o f Business at M arshall University offers an export 
m anagem ent course aim ed at prom oting expertise in 
exporting in the  state. It includes several core aspects of 
business such as m arketing, m anagem ent, and financial 
issues related to  export. Rather than a typical course 
setting, this course comprises guest lectures from  
governm ent agencies and regional businesses such as U.S. 
D epartm ent o f Com m erce, U.S. Small Business 
Adm inistration, W est Virginia D evelopm ent Office, freight 
forw arders, financial institutions, law firm s, travel 
agencies, etc. Successful com pletion of the  course 
certifies the  participants as Export m anager and 
significantly reduces training tim e for exporting firms. 
W est Virginia University conducts a similar course in its 
Morgan tow n campus.
Although our study has identified th e  issues related to  
export and im port o f m anufacturing firms in W est 
Virginia, w e need to  fu rther research to  better understand 
the  issues associated w ith  trade related m anufacturing. 
Studies sim ilar to  ours may assist the  policy makers at 
W est Virginia to  take initiatives to  resolve export related  
issues, prom ote trade, and brand W est Virginia as a 
favorable m arket fo r investm ent. Moreover, such 
initiatives open doors for a stronger tie  betw een business 
com m unity and academ ia.
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*Name: Meshaal T. Alrasheed 
Home Town: Saudi Arabia 
Major: MBA 
Golden Grass, Riyadh, Saudi 
Quality Management Senior
“Marshall University is one of 
the greatest places to study. It 
is quiet, natural, and 
beautiful. I had a great time 
studying here. ”
I am planning to open my own quality consultation firm.
STUDENT
HIGHLIGHTS
Name: Cherrelle McCaul^ 
Home Town: Charleston, WV 
Major: MBA 
Inside Up, San Diego, CA 
Marketing Associate
• » -.-/rt-f
“The reason why I chose the 
Marshall University Business 
College MBA program is that 
I believe it can give me tools
99to be successful.
want to be a marketing manager for a Fortune 500 company.
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Name I 
Home Town: Ha!
Mustafa AjkOjanT^^^^^ 
hemite Kifgdom of Jordan 
ajor:
United Carton Industnes CO, Jec dah, Kindom of Saudi
I Arabia 
Regional Smes and Export Manager
“The Marsha\rs MBA 
vroaram is a widely- 
recognized participatd in 
i credential” ,
Career Plan: To partuzipant the OPT program v^ich will 
allowime to work in the United States foe. one year in f 
tShe of the multirrational organization?^ the field of
I
r . . .  -
packaging, fastKooving consumer goods, or industrial
products. ^
STUDENT HIGHLIGHTS
ame: Dennis Lee
I
Hatoe Town: Barboursjme, WV *
Major: MBA-^
Cat^lTHuntington Hospital, fiuntington,^
Vice President & Chief Info^ation Officer
“Marshall University offers a 
higfi quality MBA program 
right in miA back yard. The 
connection w the community 
and the high value offerings 
made it an easu choice. ”
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John C. Burris
Former Sourcefire CEO (Nasdaq: FIRE.) 
d. October 19, 2012
J ohn was born in Parkersburg, West Virginia, on January 4, 1955, and grew up in New Haven, West Virginia. He graduated Salutatorian 
of Wahama High School in 1973. His musical 
ability earned him a full scholarship to Duke 
University in their music program. Instead, he 
chose Marshall University’s academic scholarship 
to study business administration, graduating 
Summa Cum Laude in 1977.
After graduation, AT&T and Lucent Technologies 
offered John a position in their management trainee 
program. His tenure with the phone company took 
him all over the world. He began with assignments 
in the Mid-Atlantic region living in West Virginia, 
Virginia, New Jersey, and Peimsylvania.
In 1991, John became the Managing DirectorA i^ce 
President-Europe for the AT&T Business Products 
joint venture in London. His success in this part of 
the world, led to him being sent to Sydney, 
Australia, and then Hong Kong as the Managing 
DirectorA^P for Asia Pacific. He engineered the 
entire infrastmcture of the organization. In 1994, he 
returned to the United States as the VP and General 
Manager of the Gulf States Area and settled in Fort 
Lauderdale. In 1998, he was chosen for Leaders 
Council, the highest honor in Lucent Technologies.
In 1999, John joined Citrix Systems for a ten-year 
run. He was a key contributor to the company’s 
growth with revenues increasing from $400
million to $1.4 billion. In 2008, John joined 
Sourcefire, Inc., as their CEO.
Under John’s direction, Citrix was recognized by 
Forbes as one of the twenty-five fastest growing 
technology companies in the United States rising 
to number eleven and the top security company 
on the 2012 list.
He is survived by his wife, Mrs. Ann M. Burris 
who resides in Annapolis, MD. All those who 
knew John will miss his combined gift of 
wisdom, fairness, and compassion that he so 
effortlessly coupled with humor and a leadership 
style that inspired all around to perform at their 
highest levels.
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Ben has also been aetive over the years outside of his law practice. He has served on the 
Franklin County Board of Mental Retardation and Development Disabilities Board off and on 
for nearly 30 years and has twice been the Board’s chairman. He received the 2004 Ray 
Ferguson Award from the Ohio Association of Coimty Boards as the outstanding advocate for 
those with mental retardation in the State of Ohio. He was also a founding member and first 
chairman of Creative Housing, Inc., a non-profit corporation established to provide community 
housing alternatives for individuals who have mental retardation and developmental disabilities. 
The Creative Housing model, which Ben helped create, is now being used around Ohio and 
other states.
Ben is most proud of his involvement with the Pullman Square Development in his hometown 
of Huntington, West Virginia, which is a retail development located downtown. The city of 
Huntington in the 1970’s cleared several blocks of downtown in an urban renewal project in the 
hope of attracting a mall to the city. The site sat vacant until 2000, when Ben decided to get 
involved. The construction of Pullman Square has revitalized downtown Huntington. The 
Huntington Herald Dispatch newspaper named Ben as one of the outstanding citizens of 
Huntington for his efforts to help bring Pullman Square to the city.
Ben and Jan served as Grand Marshals at the 2013 Homecoming Parade. Ben lives in New 
Albany with Jan, his wife of forty years. Ben and Jan have two daughters and three grandsons.
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Brent A. Marsteller
President and CEO of Cabell Huntington Hpspital, Inr
r. Marsteller graduated from Marshall 
University with a BBA in 1970. He was a membS 
of the Sigma Phi Epsilon Fraternity. After earning 
his Master’s degree in hospital administration in 
1974, he took a job as assistant administrator at 
Camden Clark Memorial Hospital in Parkersburg, 
the first of several West Virginia hospital jobs he 
would eventually hold.
Over his career, Brent Marsteller has held other 
leadership positions at Ohio Valley Medical 
Center in Wheeling, Martin’s Ferry Hospital, East 
Ohio Regional Hospital, Sun Coast Hospital in
Largo, Florida, Good Samaritan Health Systems in West Palm Beach, Florida^Raleigh 
General Hospital in Beckley, and Gulf Coast Medical Center in Panama City, Florida. 
2000, he got the job of his dreams when he came back home to Huntington. ”
During his tenure, Marsteller has overseen construction of the $30 million Edwards 
Comprehensive Cancer Center and the $85 million North Patient Tower and has led the 
hospital in achieving state and national quality awards for excellence in programs such as 
orthopedics, joint replacement, and cancer care.
Marsteller’s leadership achievements go far beyond Cabell Huntington Hospital. He is a 
past chairman of the Huntington Area Development Council, past chairman of the West 
Virginia Hospital Association board of trustees, and a member of the Board of Governors 
of Marshall University. He also is a member of the American College of Healthcare 
Executives, where he has achieved the rank of FACHE (Fellow of the American College 
of Healthcare Executives). Mr. Marsteller is a member of the Green Board, West Virginia 
Round Table, Cabell Huntington Hospital Foundation Board, Huntington Regional 
Chamber of Commerce Board, Marshall Board of Governors from 2003-2011, and 
Advantage Valley Board.
Over the past two years, Brent Marsteller has been highlighted nationally and 
internationally for his efforts to improve health and nutrition in the Huntington/Ashland/ 
Ironton Tri-State region. Long before Chef Jamie Oliver came to town to shoot “Jamie 
Oliver’s Food Revolution,’’ Brent Marsteller was working hard behind the scenes to 
address the issue of obesity and obesity-related disease in our communities. Brent 
committed $100,000 to extend Oliver’s school lunch makeover program to all 26 Cabell 
County schools and $50,000 to enable the continued operations of “Huntington’s 
Kitchen” on Third Avenue. He resides in Huntington with his wife, Sharon.
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James C. Smith
President and CEO of Thomson Reuters
4  ^ J  mith leads a company of 60,000 people in 
140 countries that provide critical news, information, and 
technology to leading decision makers around the world.
The company’s products primarily serve professionals in 
the legal, regulatory, and financial markets. It reported 
revenues of $12.7 billion in 2013.
Jim began his career as a journalist and rose through the 
ranks at Thomson Newspapers to become responsible for 
operations in North America. Following the divesture of 
Thomson’s newspaper business in 2000, Jim moved to the professional publishing side of the 
company where he was responsible for a number of businesses serving the legal, regulatory, 
and academic markets. He also served as global head of Human Resources before becoming 
Chief Operating Officer of The Thomson Corporation. Following the acquisition of Reuters in 
2008, Jim ran the Professional Division of the combined company. He was named chief 
executive in January 2012.
Jim is a member of the International Business Council of the World Economic Forum and the 
Board of Directors of the Brazil-US Business Council. He also serves on the International 
Advisory Boards of British American Business and the Atlantic Council.
Jim graduated from Marshall University, and in 2013 also received an Honorary Doctorate in 
Humane Letters from Marshall. He splits time between offices in New York, London, and 
Stamford, Connecticut, where he and his wife, Pam Kushmerick, maintain their home. He has 
four sons.
ALUMNI
Stacy Beck currently serves as Human 
Resource Manager at Master Halco Inc. 
(Dallas). She graduated with an MS 
HRM (2010)
Anthony G. Crutchfield, who upon 
nomination of the President of the 
United States, was promoted to the 
rank of Lieutenant General (3-star) and 
assumed his new appointment as the 
Deputy Commander, U.S. Pacific 
Command on June 4, 2014.
Anthony G. Crutchfield
Brad Smith, President and CEO of Intuit, 
delivered the keynote address at the 
University’s 177th commencement and 
received a Doctor of Humane Letters 
degree on May 10, 2014. Intuit, one of 
the world’s largest and most successful 
financial software companies, has been 
ranked as one of the most-admired 
software companies and best places to 
work. Brad is on the list of the top ten 
Greatest Living Business Leaders Today, 
as compiled by Forbes.
Norman C. Mosrie, President of the 
College of Business Advisory Board and 
a healthcare assurance partner of Dixon 
Hughes Goodman LLP, was appointed 
to a four-year term on the Not-for- 
Profit Advisory Committee of the 
Financial Accounting Standards Board on 
February 28, 2014.
Angie Swearingen, Vice President of 
Finance and CFO, St. Mary’s Medical 
Center, and Maribeth Anderson, Senior 
D irector of Government Relations, 
Chesapeake Energy, were inducted into 
the ranks of West Virginia Executive’s 
Young Guns, the next generation of 
leaders who are already accomplishing 
great things through their careers both 
in the business world and in their 
communities.
^ames Nowlin, graduated in May 2014, is 
now an Economist in the US Army 
Corps of Engineers, working in the 
Navigation Center at the Huntington, 
WV district office - the largest Corps 
office in the country and home to one of 
the most well-respected Economics 
groups in the entire organization. James 
is now part of this group, along with 
fellow COB Economics alums Eric 
Singley (2010), Natalie McKinley (1995), 
and Travis Holley (1996).
V . P H
Daniel Hager currently works as Division 
Administrator -  Endocrinology, Diabetes, 
and Metabolism at Johns Hopkins School 
of Medicine (Baltimore). He graduated 
with a BBA in Management (2009).
1 Tara Martinez is Executive Director at West Virginia Women’s Commission (Charleston). She received her MBA (2012).
Mohammad Almahmoud is Senior 
Succession Planning Officer (HRM) 
at Al Rajhi Bank (Saudi Arabia). He 
received his MS HRM (2011).
Anna-Kathrin Subner works with 
Volkswagen G roup , Foreign 
Relations Coordination (Germany). 
She r e c e i v e d  he r  BBA in 
Management (2008).
Andrea Celorio is working at Nippon 
Tungsten USA (Barboursville) as a “ Bilingual 
Sales Representative.”  She graduated in May 
2013 with a double major in International 
Business & Finance.
Savannah Keller, graduated in May 2014, 
and will serve as an Economic Research 
Assistant during 2014 - 16 at the Chicago, 
IL FDIC office. She was also accepted into 
the Master of Arts & Diplomacy Program at 
The Fletcher School of Law & Diplomacy, 
Tufts University.
Noelle Kivett and Matthew Lawless are 
now both employed by the FDIC -  one of 
the nation’s most respected financial-sector 
regulatory and supervision agencies -  as 
Financial Institution Specialists. They follow 
in the footsteps of two other COB alums: 
Samantha G ran t Ekholm and Brian 
Rosenberg.
HIGHLIGHTS
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[THANK
WE WANT TO SAY
YOU
Gifts made between July 1st, 2013, and June 30th, 2014
ORPORATE AND FOUNDATION GIVING
H  Financial Aovisors LLC 
B A m iiA ,IN (
BB^
Better
The Boeing^^nhpany 
Brookshire B ^ e t t  & Associates, LLC 
Buddy's All American Bar-B-Que 
Cabell Huntington Hospital 
City National Bank of West Virginia 
Cline Business Services 
Dixon Hughes Goodman LLP 
Dixon Hughes Goodman Foj^ndation Inc. 
Dow Chemical Foundation^
Energy Corporation of A j 
Fanelli Boys, Inc.
Fidelity Charitable G iftflV d  
First Sentry Bank
Mr. Sami P. Abl 
Mr. and Mrs. Neal ^.Adkins 
Dr. and Mrs. Robert P. Ale 
Mr.Jeremy C.^MItop 
Mr. and Mrs.Joseph ^  Amsbary'
Mr. and Mrs. R. Scott Anderson 
Mr. and Mrs. Robert S. Anderson 
Mr. and Mrs.Terry Anderson 
Mr. and Mrs.W. B. "Bart" Andrews, II 
Dr. and Mrs.John B. Arbaugh 
Drs.Jeffrey J.and Marie Archambault 
Mr. and Mrs. James S. Arnold 
Mr. and Mrs.James R. Ash 
Mr. John and Dr. Robin Ashford 
Mr. and Mrs. James M. Baisden 
Ms. Beverly A. Biscan Barker 
Mr. and Mrs. Ira D. Bartram
General Mills Foundation 
The Gough Family Trust 
Hayflich and Steinberg CPA's, AC 
Home Health Connection, Inc. 
Huntington Federal Savings Bank 
IBM
J. H. Fletcher & Company 
James C. Justice Companies, Inc. 
Jug & Kilt Limited 
Lanham O'Dell & Company, Inc. 
Leslie Equipment Co., Inc.
Lincoln Institute of Land Policy 
National Christian Foundation 
Norfolk Southern Foundation 
The Old Village Roaster 
Pritchard Charitable Trust 
Schwab Charitable Fund
IDUAL GIVING
Mr. and Mrs. Julian L. Bell 
Mr. and Mrs. Justin R. Blankenship 
Mr. and Mrs. Michael D. Blatt 
Mr. and Mrs. D. Steven Bobo 
Mr. and Mrs.Warren R. Bocard 
Mr. and Mrs.Timothy W. Boggs 
Mr. and Mrs.William E. Bowling 
Mr. and Mrs. Joseph R. Broce 
Mr. and Mrs. Jonathan A. Broh 
Mr. and Mrs. Michael L. Brookshire 
Mr. Charles Allan Brown 
Mrs. Catherine H. Brumfield 
Mr. and Mrs.William F. Buckner 
Mrs.Ann M. Burris 
Mr. James G. Call 
Mr. and Mrs.W. Garner Callaway 
Mr. and Mrs. Chad J. Carney
gSornervitfe & Company, RLttfC.
-iState Electric Supply Company, Inc.
State Farm Companies Foundation 
Steel Dynamics Foundation, Inc.
Steel OfWestVirginia, Inc.
SunTrust Foundation 
Thomson Reuters 
Touma Real Estate Holdings, LLC 
TSG Consulting LLC ]
University Physicians and Surgeons, Inc. j 
VIM, Inc.
Mr. and Mrs.William F. Carpenter, Jr. 
Mr. and Mrs. Charles W. Carroll 
Mr. Ron Cartee,Jr.
Mrs. Karen P. Catlett
Ms.Amy E. Cattrell
Mr. and Mrs. Perry N. Chaffin
Mr. Mark A. Chandler
Mr. Paul W. Chellgren
Dr. Haiyang Chen
Mr. and Mrs. David W. Clark
Mr. Larry A. Clark
Mr. and Mrs. Dennis W. Click
Mr. and Mrs. L. Gray Cochran, Jr.
Mr. and Mrs. Roger E. Cochran 
Mr. and Mrs. Ronald E. Cohen 
Mr. Bryon D. Collier 
Mr. and Mrs. David E. Collins
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Mr. and Mrs.Joe Cosby 
Miss Joanna J. Cover 
Mrs. Marcia E. Riffe Craddock 
Miss Betty L. Craig 
Mr. Larry R. Crane 
Or. and Mrs. Earl Z. Damewood 
Mr. and Mrs. Roy C. Damron, II 
Mr. and Mrs.Thomas A. Damron 
Mr. and Mrs. James H. S. Davis 
Mrs. Linda A. Dudley 
Mr. Pete M. Dudley 
Mrs. Sarah M. Dyess 
Miss Sharon G. Elliott 
Mr. and Mrs. Roger A. Elswick 
Mr. and Mrs. MarkW. Evans 
Mr. and Mrs.William L. Evans 
Mr. and Mrs. Craig M. Faerber 
Mr. and Mrs.James L  Farley 
Mr. and Mrs. Paul Farrell 
Mr. Charles and Dr. Susan Ferrell 
Mr. Richard A. Fliess 
Ms.Alison Forsythe 
Mr. Edgar S. Foster 
Dr. and Mrs. Augustus N. Fotos 
Mr. and Mrs. David Fox, III 
Mr. and Mrs. John T. Foy 
Mr. Alex S. Gawthrop 
Mr. and Mrs. James E. Gayhart,Jr. 
Mrs. Diana J. Giles Gentry 
Mr. and Mrs. Michael W. Gerber 
Mr. Charles F. Gerry 
Mr. and Mrs. Butch Giacomo 
Mr. and Mrs. Randall K. Gibson 
Ms. Diana Gough 
Mr. James Gough 
Mr. and Mrs. Robert L. Gough 
Mr. and Mrs.Jason E. Guthrie 
Mr. and Mrs. David Haden 
Mr. and Mrs. Benjamin W. Hale, Jr. 
Mr. David L. Hale 
Ms.Vickie Hall 
Mr. Nathan M. Hamilton 
Mr. and Mrs. Floyd E. Harlow, Jr. 
Ms. Jennifer J. Harrington 
Mr. and Mrs. Peter T. Harrington 
Cynthia and Grey Harris, II 
Mr. Reo B. Hatfield 
Mr. and Mrs. Anderson E. Haughey 
Mr. and Mrs. Henry M. Hauldren 
Mr. and Mrs.JohnW. Hayes, III 
Mr. Gary R. Hayward 
Mr. and Mrs. Leslie D. Heck 
Mr. Paul W. Hershberger 
Mr. and Mrs. L.Wayne Hinter 
Mr. and Mrs. Brett D. Hironimus
Mr. and Mrs. Michael E. Hoeft 
Mrs. LorieAnn Humphrey 
Mr. Richard D. Jackson 
Mr. Larry W. Jones 
Mr. James D. Kegley 
Mr. and Mrs. David P. Kerns 
Mr. and Mrs. Stephen R. Kerns 
Mr. and Mrs. Frank A. Ketterly 
Dr. and Mrs. Chong W. Kim 
Mr. and Mrs. Richard Kinnaird 
Mr. and Mrs. Robert P. Klosterman 
Mr. and Mrs.William E. Korstanje 
Mr. Carroll L. Kyer and Mrs. Sue E. 
Dickerson
Mr. Christopher S. Lambert 
Senator and Mrs. Charles C. Lan, 
Mrs. Shelley G. Lauffer 
Mr. and Mrs. Erik W. Legg 
Dr. and Mrs. Paul S. Legg 
Mr. and Mrs. Jerry L. Linder 
Mr. and Mrs. Stephen A. Lisi 
Dr. Jennifer Mak 
Mr. and Mrs. Steve P. Marshall 
Ms. Regina B. Martin 
Mr. Louis D. McCoy 
Dr. Majorie Lynn Mclnerney 
Ms.Ashley Dawn Meek 
Mr.Alexander R. M erritt 
Mr. Jack M. Miller 
Mr. and Mrs. Stephen G. Monroe 
Mr.John Richard Montgomery 
Mrs. Dolores A.W ickline Moore 
Mr. and Mrs.Todd B. Morgan 
Mr. Norman C. Mosrie 
Mr.Terry K. Murrell 
Ms. Donna G. Myers 
Mr. and Mrs. Larry W. Napier 
Mr.Victor F. Newman 
Mr. and Mrs.James W. Niehaus 
Dr. and Mrs. Robert L. Osborne 
Mr. and Mrs. Landon Owen 
Mr. and Mrs. L. Randall Palmer f
Mr. and Mrs. Harold R. Payne- 
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